
5/13/10	
  

1	
  

IRS	
  2010	
  e-­‐file	
  &	
  Free	
  File	
  Campaign	
  

Presenta9on	
  to	
  Federa9on	
  of	
  	
  Tax	
  Administrators,	
  May	
  3,	
  2010	
  

Campaign	
  challenges:	
  
•  People	
  did	
  not	
  realize	
  66	
  percent	
  of	
  federal	
  tax	
  
returns	
  were	
  filed	
  electronically;	
  they	
  thought	
  
it	
  much	
  less.	
  

•  Security	
  remains	
  a	
  major	
  concern.	
  
•  People	
  generally	
  were	
  not	
  aware	
  of	
  the	
  Free	
  
File	
  opDon.	
  

•  Free	
  File	
  users	
  could	
  not	
  remember	
  that	
  they	
  
used	
  Free	
  File.	
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Goals:	
  
•  Increase	
  e-­‐file	
  use	
  among	
  self-­‐preparing	
  
taxpayers	
  

•  Increase	
  awareness	
  and	
  use	
  of	
  Free	
  File	
  

Audience:	
  
•  People	
  under	
  30…over	
  60…first-­‐Dme	
  filers	
  

Messages:	
  
•  Social	
  Norming:	
  Two	
  out	
  of	
  three	
  taxpayers	
  
use	
  e-­‐file	
  

•  Save	
  money:	
  Free	
  File	
  is	
  free	
  for	
  everyone	
  

IRS	
  e-­‐file:	
  It’s	
  safe.	
  It’s	
  easy.	
  It’s	
  9me.	
  
IRS	
  Free	
  File:	
  It’s	
  fast.	
  It’s	
  safe.	
  It’s	
  free.	
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Campaign	
  Assets	
  
•  New	
  microsite	
  serves	
  as	
  campaign	
  hub	
  
•  Paid	
  commercial	
  aired	
  on	
  ESPN	
  and	
  The	
  
Weather	
  Channel	
  (e-­‐file/v-­‐coders)	
  

•  Video	
  PSAs	
  (2	
  in	
  English,	
  1	
  in	
  Spanish)	
  
•  Radio	
  PSAs	
  (2	
  in	
  English,	
  2	
  in	
  Spanish)	
  
•  Print	
  ad	
  PSA	
  (English	
  and	
  Spanish)	
  
•  Print	
  arDcle	
  PSA	
  

Campaign	
  Assets	
  (con’t)	
  
•  Widgets	
  (e-­‐file	
  and	
  Free	
  File)	
  

•  Paid	
  Internet	
  banner	
  adverDsing	
  for	
  Free	
  File	
  
•  Paid	
  Search	
  Engine	
  MarkeDng	
  (SEM)	
  for	
  e-­‐file	
  
and	
  Free	
  File	
  

•  Two	
  Satellite	
  Media	
  tours	
  (interviews	
  with	
  
local	
  TV	
  staDons)	
  

•  MulDmedia	
  News	
  Releases	
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Free	
  Media	
  
•  MulDple	
  naDonal	
  news	
  releases	
  on	
  e-­‐file	
  and	
  
Free	
  File	
  

•  Conference	
  call	
  with	
  approximately	
  40	
  print	
  
reporters,	
  placement	
  with	
  AP	
  and	
  USA	
  Today	
  

•  Interviews	
  with	
  10	
  radio	
  networks	
  
represenDng	
  approximately	
  700	
  radio	
  staDons	
  

•  IRS	
  Field	
  Media	
  special	
  emphasis	
  on	
  10	
  states	
  
with	
  highest	
  paper	
  filing	
  rate	
  

Owned	
  Media	
  
•  Constant	
  presence	
  on	
  IRS.gov	
  
•  MulDple	
  videos	
  on	
  e-­‐file	
  and	
  Free	
  File	
  on	
  
YouTube.com/irsvideos	
  

•  Special	
  emphasis	
  on	
  college	
  students	
  as	
  Free	
  
File	
  users	
  

•  MulDple	
  “tweets”	
  on	
  Twi`er	
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Highlights:	
  Microsite	
  

www.freefile.irs.gov	
  
www.efile.irs.gov	
  

•  Two	
  URLs;	
  one	
  site	
  
•  A	
  fresh,	
  dynamic	
  

and	
  informaDve	
  
layover	
  for	
  visitors	
  

•  Hosts	
  video,	
  
widgets	
  and	
  “share”	
  
products	
  

Highlights:	
  Home	
  	
  

How-­‐to	
  Video	
  

Count-­‐down	
  
Widgets	
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Get	
  More	
  InformaDon	
  

Links	
  to	
  IRS.gov	
  
pages	
  for	
  e-­‐file	
  and	
  
Free	
  File	
  

Color	
  box	
  
rotates	
  
with	
  key	
  
messages	
  
to	
  visitors	
  

How	
  it	
  works	
  

Text	
  version	
  of	
  
the	
  how-­‐to	
  
video.	
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Share	
  the	
  word	
  

Hosts	
  all	
  the	
  video	
  assets	
  
and	
  count-­‐down	
  widgets;	
  
allows	
  visitors	
  to	
  “share”	
  
the	
  content	
  to	
  their	
  social	
  
media	
  sites.	
  

Microsite	
  also	
  in	
  Spanish	
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Don’t	
  be	
  like	
  Don	
  (ESPN/The	
  Weather	
  Channel)	
  

d	
  

Sarah	
  the	
  Saver,	
  Public	
  Service	
  Announcement	
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Radio	
  and	
  Print	
  Ad,	
  PSA	
  

Looking	
  Ahead	
  to	
  2011	
  

•  Planning	
  already	
  underway	
  
•  Taxpayer	
  surveys	
  and	
  focus	
  groups	
  
•  Emphasis	
  on	
  Free	
  File	
  

•  Fine-­‐tune	
  Free	
  File	
  message	
  

•  Highlight	
  partnerships	
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Nancy	
  Mathis,	
  acDng	
  brand	
  manager	
  

nancy.mathis@irs.gov	
  

202-­‐622-­‐3005	
  


