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Web site Management and Design,
Idaho Style

Presented by Leslie Jones
Idaho State Tax Commission

FTA 2001, Seattle

Philosophy

• Move design, content editing, and
coordination responsibilities out of IT
and into Public Information

• Research other states’ sites and Web
designers

• Determine your audience
• Keep your agency’s organizational chart

invisible to the public
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Design Goals

• Ignorance of the tax industry and
technology can be a plus

• Remove tax jargon and add definitions
• Design order of navigation buttons and

Web pages according to usage
• Avoid looking like a government Web site
• Completely ADA compliant with hover pop-

ups
• Build launching pad for E-government

“. . . The new site’s layout looks great, well organized,
easy to navigate and aesthetic. Congratulations, it’s
nice to see a state tax site that doesn’t look like it was
designed by an accountant (even if it was).”

Taxpayer,
New York City
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Create a Web Site With No
Money

• Beg, borrow, and steal
• We begged our Dept. of Administration

to host our Web site
• We borrowed ideas from other sites and

used clip art
• We stole the model for our IFTA page
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“Thanks for your well-organized, easy-to-use website
that provided the information I needed.”

Tax Analysts Representative,
Virginia

What’s Next?

• Web sites are fluid, so keep it fresh
• Online tax payments with credit cards

to start by October 2001
• Register businesses with multiple

agencies by using one online form
• Self-service account management
• E-conferencing for training
• Online filing of all tax types



8

www2.state.id.us/tax


